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Introduction 
This project was motivated by a conviction that diversity in the media and in society is 
valuable and necessary. In particular, my research highlights some of the important roles 
played by media organisations that serve disadvantaged and stigmatised minority groups. 
This case study research, presented as a collection of feature articles in text and audio 
formats, focuses on three Brisbane-based alternative media organisations. Radio 4RPH serves 
people with a print disability, Queensland Pride serves lesbian, gay, bisexual and transgender 
people and 98.9FM serves Aboriginal and Torres Strait Islander people. 
 
The case studies represent a snapshot of these organisations at a time of significant 
technological change. Although much contemporary research investigates new media, my 
research examines media organisations that were established and predominantly remain as 
traditional radio and print media. Radio 4RPH, Queensland Pride and 98.9FM use newer 
technology in their work. For example, each has a website, but the websites vary in 
sophistication because of each media outlet‘s target audience, available resources, market 
demands, and capacity to respond. 
 
To produce this research, I conducted interviews during late 2009 with eight people across 
the three media outlets, and a further five people from connected organisations. The personal 
stories of the interviewees provide insights into some of the ways these media outlets and 
their networks strive to improve the lives of those in the minority groups they serve, and 
illustrate how this work can affect the people who do it. 
 
My research emphasises several connected roles for alternative media organisations, both as 
media and as part of society, drawn from research by Olga Guedes Bailey, Bart Cammaerts 
and Nico Carpentier. For example, alternative media organisations may serve a particular 
community by providing opportunities for its members to communicate about topics of 
interest, and act as an alternative source of information by including voices and stories from 
the target community usually absent in the mainstream media. In addition, they may promote 
democratisation by encouraging broader participation in public debate, and function as a 
crossroads by fostering collaboration between groups with shared goals. The case studies that 
follow demonstrate some of the many ways that alternative media organisations can fulfil 
these roles, and in doing so, promote positive social change. 
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RADIO 4RPH: 
SHARING THE WORD 
If you are in the majority of Australians who can read a book or newspaper 
with ease, have you ever wondered how you would cope with losing your 
sight or the use of your hands, even for a short time? 
 
Almost one in six Australians has a print disability. These people find it difficult to read, 
understand or manually handle printed materials because of a vision, physical, literacy or learning 
impairment.  
 
A 2002 study commissioned by Radio for the Print Handicapped (RPH) Australia estimated that 
this group comprised nearly 17.5 per cent of Australians, including more than 276,000 in 
Brisbane. 
 
Brisbane community radio station 4RPH (1296AM), based in Spring Hill, serves people with 
such print disabilities, but anyone in the greater Brisbane area with an AM radio can listen. The 
service, established in 1978, has an exemption in the Australian Copyright Act 1968 to broadcast 
readings of printed material. 
 
The station attracts 30,000 listeners during its most popular time slot, between 6am and 8am, 
which includes newspaper readings from The Courier-Mail and The Australian. 
 
Although only a small number of people work at the studio at any one time, 4RPH reported to the 
Australian Communications and Media Authority (ACMA) in its 2009 licence renewal 
application that it had 122 volunteers. It also had one paid staff member, the office manager. 
 
4RPH receives state and federal government funding and, in addition, relies on membership 
subscriptions, donations, and sponsorships from businesses and other organisations. 
 
 
 4RPH has a co-operative workplace that integrates people who are blind or have low vision 
with sighted people, to the benefit of all groups. 
 
 4RPH is committed to training and employing people who are blind or who have low vision. 
This group has a very high unemployment rate, making this an important avenue for skill 
development. Broadcasting roles at 4RPH include technical producers, panel operators and 
announcers. 
 
 4RPH provides access to media production for people who are blind or have low vision, 
which includes producing and presenting the station‘s own disability issues program Access 
All Areas. 
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 4RPH creates and broadcasts alternatives to mainstream media content, mainly in the 
disability-focused programs. These programs offer a range of stories and voices not included 
by other media outlets. They also represent issues from the perspectives of people with a 
disability and create forums that normalise disability. 
 
 4RPH maintains relationships with organisations that serve people who have a print 
disability. The station broadcasts, and sometimes produces, programs from these 
organisations, providing another way for them to connect with their target audience. 
 
 4RPH provides access to local, national and international print media content and other 
information by transforming it into audio format. This particularly benefits those who do not 
use computers and other associated technology. 
Working for the community 
4RPH volunteers Ed Richardson and Steve Richardson are both technically apt 
and devoted to service. However, they come to their work and leadership roles at 
the station from two very different perspectives. 
 
TO say that Ed Richardson is a dedicated volunteer is an understatement. He works seven days a 
week, and only takes a ―couple of days off‖ on the rare occasions when 4RPH has an event such 
as a radiothon. 
 
His job title, station manager, doesn‘t mean that he sits in an office and delegates. In reality his 
role includes everything from production work and on-air shifts, to changing light bulbs and 
doing the washing up. 
 
Washing dishes probably wasn‘t on Ed‘s mind when he made the choice to pursue what he 
imagined as a ―glamorous‖ broadcasting career at the Australian Broadcasting Corporation 
(ABC) in the 1960s, after sitting for a technicians‘ exam. 
 
Ed worked at the ABC for 21 years as a radio and television technician. He says his career was 
cut short in 1987 when the new satellite feed of programs from Sydney and Melbourne made 
many technical staff in the Brisbane, Adelaide, Perth and Hobart offices redundant.  
 
―I was just one of the groups that went out fairly early figuring that I‘d be in [with] a much better 
chance of getting a job in a commercial [station] somewhere.‖ But he turned down the only 
commercial job he was offered, at Channel 9 ―midnight to dawn and sitting in a control room 
watching an awful lot of monitors‖. 
 
In 1991, a former ABC announcer who then managed 4RPH invited Ed to work as a technician at 
the community station, which he soon discovered meant ‗volunteer‘. He initially agreed to start 
helping out half a day each week. 
 
Ed learnt announcing skills at 4RPH, to add to his advanced technical skills, but maintains (in 
what might be interpreted as evidence of a self-deprecating style) that even after managing the 
station since 1995, he still doesn‘t really have a lot of management skills. 
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One of Ed‘s volunteers is part-time technical producer, Steve Richardson (no relation to Ed). 
Steve, who came to the station at the beginning of his broadcasting career, always had an interest 
in radio, and spent much time in his childhood playing ―pretend radio stations‖ and hanging out 
in the DJ booth at the Mt Gravatt Skateway in Brisbane. 
 
His interest became more serious when he embarked on an audio engineering course. In 1993, 
while studying, Steve sought a work environment in which he could use the skills he was 
developing. A friend of his who worked at 4RPH invited him to the station. 
 
―Initially I came along only to do production work, but within probably about a year and a half of 
just doing a bit of that part-time a couple of days a week, I worked my way up to on-air shifts,‖ 
he says. ―I later on became a bit more adventurous and ended up doing my own program.‖ 
 
Like Ed, Steve has a deep involvement with 4RPH. In addition to production work, occasional 
on-air shifts and presenting his pre-recorded disability issues program, Access All Areas, Steve 
auditions new readers. He has also trained sighted, blind and vision-impaired people to use the 
panel, and is the elected vice president of the station‘s board and the chairman of its programming 
committee. 
 
Both men feel that they help to improve the lives of people with a print disability through their 
work. 
 
Ed highlights one particular group for whom his efforts probably have the greatest effect. ―Older 
people who are suddenly taken from a world of sight into a world of no sight. They‘re people 
who are familiar with things like The Courier-Mail and reading magazines and books, and all of a 
sudden they‘re totally deprived of that.‖ 
 
Steve‘s work in this field seems to have had a strong impact on him. He says that over the years 
he has ―become more impassioned about information access‖. He also expresses concern about 
the representation of people with disabilities in the mainstream media and promotes the role of 
disability-focused programs such as his own in providing a forum for self-representation. 
 
Steve has a print disability and is valuable at the station, not only for his skills and experience, 
but also for the personal perspective and passion he brings to the work of broadening information 
access to people like himself. 
 
Ed, too, displays commitment to the cause. He does not have a print disability, like the majority 
of the 4RPH volunteers. However, they are essential to the station‘s key function: reading print to 
those who can‘t read it themselves. ◙ 
Workplace inclusion  
At first, 4RPH‟s office appears like any other. But slowly, differences become 
apparent, including the enormous numbers on the telephone at reception, the 
braille labels on the microwave, and the office manager‟s vigilance in removing 
trip hazards. 
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IN September 2009, 4RPH reported in its ACMA licence renewal application that it had one 
vision-impaired volunteer who helped with office work and five panel operators doing regular on-
air and production shifts who were blind. In addition, several blind volunteers had decision-
making roles on the programming committee and on the station‘s board.  
 
Station manager, Ed Richardson, says the vision-impaired, blind and sighted volunteers at 4RPH 
―work together extremely well‖. In this environment, the blind and vision-impaired volunteers, 
who are often trained at 4RPH and have advanced technical skills, are valued and respected. 
 
In many settings, people who are blind or have low vision are ―treated as objects of pity, 
somebody to be helped‖, Ed explains. But at 4RPH they are ―expected to help others achieve 
what they want to achieve‖. 
 
The station also provides a small amount of money for these volunteers to do their production 
work. ―That covers the cost of the cabs and things to get in here and lunch, and every now and 
again they might be able to buy a computer or something as well,‖ Ed says. 
 
4RPH technical producer, Steve Richardson, works almost exclusively with sighted people while 
producing programs. He sees the integrated workplace as a positive aspect of the station, which 
helps to ―build an inclusive community rather than a segregated, exclusive one‖. 
 
Steve‘s disability has ―never really been an issue‖ at 4RPH. ―Quite often with the readers they 
don‘t know how to panel and they are aware that having a disability is not relevant anymore in 
here, because I‘m getting them to air and I‘m making it all happen for them,‖ he says. 
 
―My attitude is that they‘re there to do their job too. They‘re there to read and we‘re very 
appreciative of the fact that they are there.‖ ◙ 
The retired life 
When Brian Paterson first went to 4RPH to audition in reading aloud, the 
producer on duty remarked, “This bloke‟s been in bloody radio longer than I‟ve 
been alive”. 
 
4RPH‘S volunteers come from a variety of backgrounds, but occasionally someone like Brian 
Paterson joins the team after a professional broadcasting career. Brian first worked in radio as an 
announcer and copywriter in 1956 at 2XL in Cooma. His career in radio, television and 
advertising continued until he retired in Brisbane in 2001 and began volunteering at 4RPH.  
 
Like many other volunteers, Brian heard about 4RPH through word of mouth, and he called up to 
see if the station could use what he describes as his ―dubious talents‖. He brought with him many 
relevant skills, but the most important to him is on-air confidence.  
 
―Well, it does make life for me here a lot easier having had that experience because … you get 
less flustered when things go wrong,‖ he explains.  
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―There‘s no good just sitting there wringing your hands, you‘ve got to be able to do something. If 
you‘ve got the experience, it‘s very easy just to open the microphone and prattle on, and while 
you‘re prattling you can usually rectify the problem.‖ 
 
Brian volunteers 15 hours a week at the station as an announcer, panel operator and reader. 
Unlike many 4RPH volunteers, he had experience with newspaper readings from his time at 
4MB, a commercial radio station in Maryborough.  
 
That station provided weekly recordings from the local paper to an organisation that distributed 
them to people who were blind. ―It behoved me to do most of that reading,‖ Brian says. 
 
In contrast with his career in commercial radio, Brian feels that at 4RPH he is ―accomplishing 
something with a little meaning‖. He describes his volunteer work as ―about as good as it could 
get‖ as part of the retired life. He adds, however, that with the little contact he has with the 
audience, he cannot be sure of the impact of his work. 
 
One story Brian recalls with obvious pleasure was of seeing an a cappella singing group 
performing in Brisbane‘s Queen Street Mall, which included some blind singers. ―I spoke to them 
afterwards and it was quite nice to hear the young lady say, I know you‖ after recognising his 
4RPH ‗radio‘ voice. 
 
While Brian makes use of the skills he developed through his career, he has also, for the first time 
in his life, spent a lot of time with people who are blind or have low vision. He was surprised by 
their capability and tells people about this ―ad infinitum‖. ◙ 
» Who volunteers at 4RPH? 
Most 4RPH volunteers are sighted people in older age groups, including retirees such as 
Brian Paterson and former public servant Ray Edmunds who have the spare time to help 
out.  
 
Some volunteers, such as Brian Paterson and station manager Ed Richardson, began at 4RPH 
after a career in broadcasting, but this is not the case for most new recruits. 
 
University journalism students sometimes get involved to advance their radio skills, too. A well-
known example, Brisbane ABC radio broadcaster Spencer Howson, says his first radio 
experience was at 4RPH in 1990. 
 
―Most people do volunteer work because they feel that they‘re fulfilling a need, they‘re helping 
other people,‖ Ed says.  
 
This also applies to the volunteers at 4RPH. They give not only their time, Ed emphasises, but 
spend their own money on transport costs to get to the studio, and some even buy the magazines 
they read as program content. 
 
Ed describes the 4RPH volunteers he works with as ―the top 10 per cent of humanity‖.  
 
―Some of them are pretty eccentric, but [they‘re] nice, kind people. How can you do better than 
that?‖ ◙ 
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Access All Areas 
Access All Areas presenter Steve Richardson criticises the mainstream media for 
their shabby treatment of people with disabilities. They often produce stories 
with a “patronising” tone that seems to be saying “look at what the little disabled 
person has managed to do”, he complains. 
 
THE 4RPH disability issues program Access All Areas has always been produced by blind and 
vision-impaired volunteers. It normally takes the form of a 15-minute interview with people who 
have a disability or who work at disability-related organisations. 
 
Steve Richardson started presenting and producing Access All Areas in March 2008. During the 
2009–10 financial year it was a monthly, Queensland-based program funded by 4RPH. However, 
Disability Services Queensland sponsored it as a weekly, national program for a few years prior 
to this. 
 
The story ideas for Access All Areas come from a range of sources, including disability-related 
email groups and websites that Steve regularly accesses, and some suggestions from station 
manager Ed Richardson. 
 
Steve will occasionally ―corner‖ people from disability-related organisations when they come in 
to 4RPH and request an interview with them, or ―cold call‖ potential interviewees. Alternatively, 
people will phone the station themselves to ask about promoting their activities or services. 
 
Steve writes his scripts in braille on a Perkins Brailler. He expresses his appreciation for ―the 
wisdom of Louis Braille‖ and the ―lovely code‖ he created. This ‗code‘, just one of the ways that 
people with a print disability can read and write nowadays, has extended the citizenship that 
comes from literacy to many people who are blind. 
 
In the program, Steve speaks in support of people with various disabilities, and his interviews are 
usually co-operative in style and designed to extract useful information for listeners. 
 
During 2009, spokespeople from a range of organisations featured on Access All Areas. For 
example, the Disability Advocacy Network spoke about violence against people who have a 
disability. The Brisbane Swish Club educated listeners about this form of table tennis that has 
been modified so that people with blindness or low vision can play. The Australia for All 
Alliance advocated accessible tourism. And businesses, Quantum Technology and Humanware, 
spruiked their new products for people with a print disability. 
 
In addition to informing people with a disability about relevant events and information, Steve 
would like his program to make connections with mainstream listeners and raise awareness in the 
broader community about disability issues. 
 
Steve has noticed that often ―the clichés come out‖ when people in the mainstream media talk 
about disability. He highlights an example from the television program, Dancing with the Stars. 
One series in 2009 featured well-known athlete, Gerrard Gosens, who is blind, and his dance 
partner, who had blonde hair, which led to the on-air comment, ‗That‘s a case of the blonde 
leading the blind‘. 
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Although he doesn‘t think that the mainstream media ―have the time to devote to the real issues 
of disability‖, Steve maintains that the people who produce the disability programs broadcast on 
4RPH, do. ◙ 
Focus on disability 
Each week, 4RPH broadcasts disability-related programs on behalf of 
organisations with similar goals. These programs notify the target audience 
about relevant and important information. 
 
LIKE 4RPH, two of the local groups that present monthly programs on the station, the 
Queensland Narrating Service (QNS) and the Queensland Braille Writing Association (QBWA), 
focus their activities on creating alternative information access for people with a print disability. 
 
Advocacy group Blind Citizens Australia (BCA) and service provider Vision Australia present 
two of the weekly interstate-produced programs, which are also archived as podcasts on these 
organisations‘ websites. These interview-based programs discuss topics related to people who are 
blind or have low vision as well as the activities of these organisations. 
 
Each disability program is aired twice, at different times of the week. In recognition of their 
shared aims, 4RPH does not charge these organisations to broadcast programs and provides other 
assistance to them if required.  
 
For example, station manager Ed Richardson says the Queensland branch of BCA has a monthly 
program called The Voice (a reading of its newsletter) but some of its members are not in the 
station‘s broadcast area. 4RPH produces the program on an audio CD and gives it to BCA, which 
then makes copies and posts them to those members. 
 
Occasionally 4RPH provides studio time for QNS narrating volunteers, who usually record their 
work at home. One of the QNS coordinators, Alison Banks, says QNS and 4RPH have pooled 
resources a few times to produce high quality audio books that are broadcast on the station as well 
as appearing in the QNS catalogue. 
 
Alison presents the monthly QNS program, From the Book Jacket, about the organisation‘s latest 
audio book releases. 4RPH technical producers, who have a print disability themselves and may 
use QNS services, produce the program, which Alison sees as a ―really nice kind of feedback 
loop‖. ◙ 
 
 
Monthly Queensland disability programs 
 
 Access All Areas (15 mins): by 4RPH 
 From the Book Jacket (15 mins): presented by QNS and produced by 4RPH 
 Lookaround (15 mins): presented by QBWA and produced by 4RPH 
 The Voice (15 mins): reading of BCA Queensland branch newsletter, presented and produced 
by 4RPH 
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Weekly interstate disability programs 
 
 New Horizons (15 mins): presented by BCA and produced by Vision Australia 
 Around Vision Australia (30 mins): presented and produced by Vision Australia 
 Technical Aid to the Disabled (15 mins): reading of TAD magazine, presented and produced 
by 2RPH 
 
» Alison Banks: From the Book Jacket 
Unlike many of the people who present programs on 4RPH, Alison came to her role with 
postgraduate qualifications in radio broadcasting and years of experience as a community 
radio volunteer at 4ZZZ.  
 
Alison‘s From the Book Jacket program discusses the new audio books QNS has available. But 
importantly, she says QNS uses the program to raise awareness about its services among people 
with a print disability. She explains that often people who need the services have developed their 
disability later in life and don‘t know what assistance is available. 
 
One of the community engagement activities that From the Book Jacket listeners can find out 
about is Alison‘s biannual book club for vision-impaired people at the Brisbane Square Library, 
which has an author as guest speaker. 
 
She points out that these events don‘t solely benefit the vision-impaired attendees. They also 
inform authors about an audience segment that cannot access their books in print. ◙ 
 
 
What is QNS? 
Queensland Narrating Service is a non-profit organisation. It produces printed materials, 
primarily from Queensland and Australia, in audio format for people with a print disability. This 
includes books, individual requests, and a free fortnightly narration of selected articles from The 
Courier-Mail, known as The Braille Mail (produced in braille by QBWA). 
 
Broadcast network 
In every 24-hour cycle, 4RPH broadcasts a mixture of news, interviews, spoken 
word recordings and readings of printed material. Some comes from other 
content providers, and some contributes to the station‟s income. 
 
NEWSPAPER and magazine readings produced by 4RPH and the other RPH stations are a daily 
staple of the Brisbane broadcaster. The long list of local, national and international publications 
includes Brisbane‘s Quest community papers, The Courier-Mail, The Australian, Asia Times, 
Choice, New Idea, New Scientist, and Women’s Weekly. 
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Due to time constraints, these publications cannot be read in their entirety. The readers must 
select articles they think the listeners might want to hear and must maintain the integrity of the 
texts they read, by refraining from editing or editorialising. Often ―enthusiasts‖ among the 
volunteers read programs about their particular interest, station manager Ed Richardson says. 
 
Volunteer reader Brian Paterson has had much experience at reading aloud from newspapers, but 
he describes reading them live on the radio as ―the hardest form of reading that you can do‖, 
particularly given that the writing style of some journalists leaves ―a little to be desired at times‖. 
 
Christian groups also pay 4RPH to broadcast programs, including the half-hour shows Insight for 
Living and Grace to You, which both claim a global reach. Sometimes the evangelical programs 
deal with sensitive topics, such as teachings against abortion and homosexuality. Although 
controversial to some, undoubtedly other 4RPH listeners enjoy these discussions. 
 
This content may have some relevance to people with a print disability who cannot access the 
Bible text. It also provides a significant income stream for the station, which Ed says has always 
struggled financially. 
 
Because elderly and disabled people, who are often poor, make up much of 4RPH‘s audience, Ed 
says business sponsorship is hard to come by. However, the station does have some long-term, 
committed program sponsors, such as Alex Gow Funerals and G. James Glass and Aluminium. 
 
The 4RPH schedule also incorporates programs from international broadcasters, including the 
British Broadcasting Corporation (BBC), Radio Netherlands, Radio France and Deutsche Welle. 
 
The main international content comes from the BBC World Service ‗features‘ stream, usually 
relayed via satellite between 10.00pm and 6.00am. It is not RPH content, but Ed sees it as the 
type of radio that the people who like RPH services would be interested in. ―There‘s very little 
music, it‘s mainly information-based, so we find it suits us.‖ ◙ 
 
 
Did you know? 
The first Brisbane RPH broadcasts were pre-recorded one-hour readings of newspaper articles 
aired on community radio station 4MBS in 1979. 
 
» Satisfying the audience 
Although some 4RPH listeners are able to read, station manager Ed Richardson says the 
“vast majority” of the audience has a print disability. Most of the listeners‟ disabilities 
relate to eyesight, but some arise from an inability to handle or comprehend written texts. 
 
Like any media outlet, 4RPH has to manage a difficult balance between the needs of individual 
audience members, and the station‘s requirements to source enough content and maintain 
financial viability to continue the specialised 24-hour-a-day service. 
 
One measure of listener appreciation is the calls the station receives. Ed says that this usually 
happens after days such as Christmas Day, when ―possibly they‘re lonely on their own‖.  
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―For them we‘re a friend, and they can just listen in, and sometimes they‘ll ring you up and thank 
you.‖ 
 
Occasionally listeners send the station complimentary letters or make donations. But Ed explains 
that offering free movie tickets or other prizes prompts much of the audience contact. That, and 
the desire to make complaints. He rolls off some examples. 
 
‗I really didn‘t like that bad language.‘ 
‗I think you‘re being racist.‘ 
‗You shouldn‘t be broadcasting homosexual material, we‘re all Christians.‘ 
‗That Christian material is beyond the pale.‘ ◙ 
Adapting to change 
4RPH turns its back on the modern consumer culture. The station continues to 
use old but working equipment, rather than obsessively replacing it with up-to-
the-minute technology. 
 
4RPH is a functional museum with exhibits showcasing some of the changing broadcast 
technology from the three decades since the station was established. ―The only thing we‘re not 
using anymore [is] turntables,‖ panel operator Brian Paterson declares.  
 
The station uses cartridges, reel-to-reel tapes, cassettes, CDs and minidiscs. Most commercial 
broadcasters ceased using these types of technology years ago or, in the case of reel-to-reel tapes, 
decades ago. Although much of 4RPH‘s equipment might be considered to be old-fashioned by 
professional broadcasters, the station is certainly far more than a graveyard for antiquated 
technology. 
 
―Then, we take a quantum leap into the computer world and the bulk of our on-air work now is 
computer-generated,‖ Brian adds. 
 
As well as the braille labels on some of the equipment, the broadcast computer has screen-reading 
voice-synthesis software installed, removing the need for panel operators to see the screen. 
 
The person in charge of this motley collection is station manager, Ed Richardson. As one might 
expect from his technical background, he is good at fixing things and seems to know quite a lot 
about computers. However, he describes himself as ―a bit of an old dinosaur‖ who is ―being 
dragged, kicking and screaming, into the modern digital age‖. 
 
He says 4RPH will become more computerised, a transition encouraged particularly by the blind 
volunteers. 
 
The RPH stations already share content through an FTP (file transfer protocol) server, and a lot of 
the other content, including all of the Christian programs, is downloaded. 
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―Basically the only thing now that‘s on tape is the stuff that we produce ourselves, and we 
haven‘t bought tapes for five years. They only last 30 years, so they‘re obviously going to end, 
and when [they] do, an awful lot of $6000 machines will go in the bin,‖ Ed laments. 
 
A few years ago, the RPH stations investigated the possibility of netcasting radio programs of 
articles read aloud from The Australian newspaper, which would have delivered that audio 
content to a broader, international audience via the internet. 
 
Due to copyright laws, the RPH network needed to gain the newspaper‘s permission to reproduce 
the material in this way, however, The Australian didn‘t approve the RPH network‘s request. The 
Australian had ―every right‖ to decline, Ed acknowledges. ―They just felt that people would stop 
buying their papers, and why shouldn‘t they protect their interests?‖ 
 
Vision Australia Radio and Adelaide‘s 5RPH have gained copyright permission to netcast some 
of their radio reading programs. But Ed says that because of the complications and resources 
required to gain permission from each copyright owner, 4RPH has not followed this path. 
 
He does not foresee netcasting as a possibility in the future for 4RPH, except in the unlikely event 
that current copyright restrictions change substantially. 
 
4RPH has an inflexible schedule. Listeners must tune in at the time a program (or its repeat) is 
broadcast. The station‘s programs therefore contrast with the many materials that audiences can 
also find at libraries and on the internet, which the listener can choose to play at any time. 
 
Changes in technology and media formats will increasingly broaden information access for a 
particular print-disabled subgroup, those with an internet connection and the skills to use modern 
computer-based adaptive technology. As more people fit into this category, the need for 4RPH 
will be reduced, probably within 10 to 15 years, Ed predicts. 
 
―The people who are now 50 and 60, who have had exposure to computers and suddenly find 
themselves with macular degeneration, will be able to use various assistances with the computer. 
Either large print on the screen if they just have vision impairment, or programs like JAWS or 
Window-Eyes if they‘re blind, to enable the computer to talk to them.‖ 
 
Although screen-reading options can be used successfully for many websites and digital 
documents, they do not provide universal access.  
 
Despite the work of organisations such as the Web Accessibility Initiative and the existence of 
guidelines for web designers, challenges remain in the quest to ensure the accessibility of online 
content for people with print and other disabilities. 
 
Vice president of the 4RPH board, Steve Richardson, says that a lot of younger blind people use 
new technology and computers to help them access the information they want. For example, he 
subscribes to a Vision Australia service to obtain a version of the full Courier-Mail in an 
accessible text-based format every day online. 
 
―I can take this stuff with me and listen to it wherever I want. In the evening, in the morning, 
wherever, I can go back over it, I can reread stuff,‖ he emphasises.  
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―For people who have sight, that‘s how they would be accessing their information too. They can 
pick up the paper whenever they sort of feel like picking up the paper and … we are looking for 
that kind of flexibility as well.‖ 
 
The only other major technological change on the horizon for 4RPH is the start of digital radio, 
and Ed believes that the station can adapt to that, and anything else that comes along in the near 
future. 
 
One possible organisational change may come in five or ten years, Ed says. The federal 
government may decide to streamline the RPH services down to a single station for the whole 
country. In this scenario, Ed admits that 4RPH is unlikely to be the one station that is chosen. 
 
If 4RPH didn‘t exist, one would expect consequences for the locally produced reading programs. 
The loss of the important training and volunteer opportunities that the station offers people who 
are blind or have low vision would also be significant. 
 
Ed believes that eventually, as technology progresses, the 4RPH service will no longer be 
required, just as men stopped distributing ice in trucks after the introduction of the refrigerator. 
 
Perhaps Ed‘s pragmatism is linked to his experience of redundancy as an ABC technician in 
Brisbane in the 1980s when programs from Sydney and Melbourne started to become available 
via satellite. 
 
Steve maintains that 4RPH, as it currently exists, has served the needs of people with a print 
disability well, and will continue to serve them for some time into the future. 
 
Although he uses the same ‗10 to 15 years‘ change marker as Ed, Steve sees a possibility for 
4RPH‘s future as transforming from an AM radio station into another type of ―information 
delivery‖.  
 
―What form it will take, well, I guess, we‘ll just have to wait and see.‖ ◙ 
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QUEENSLAND PRIDE: 
OUT IN THE STREET 
Significant social and legal changes in recent decades have reduced the 
discrimination, violence and social stigma experienced by many gay, 
lesbian, bisexual and transgender people. However, even a quick flick 
through Queensland Pride’s news section suggests that these are still 
burning issues. 
 
In Queensland, sexual activity between men was deemed criminal behaviour until late 1990. Soon 
after the decriminalisation came the launch of Queensland Pride, the state‘s first gay newspaper. 
 
Gay men comprise most Queensland Pride readers, however, the publication also targets 
lesbians, bisexual men and women, and those with a transgender identity. These groups, often 
referred to collectively as ‗LGBT‘ or ‗queer‘, have some common ground, but each group also 
has its own distinct struggles. 
 
Since June 2007, the monthly Queensland Pride has been owned by Evolution Publishing, which 
produces many glossy gay magazines and shares some content between them. 
 
Much of Queensland Pride’s local content is written by its Brisbane-based editor. This is 
supplemented with the work of freelance writers who identify as part of the magazine‘s target 
audience, several of whom write under pseudonyms. 
 
Advertisers fund Queensland Pride and it claims a monthly circulation of 18,000 and readership 
of 49,600. Importantly, readers can access the publication in print and online formats, publicly or 
privately. 
 
Hard copies are available by mail for paid subscribers, but the magazine can be picked up for free 
in selected locations, including outside Queensland Pride’s office in Fortitude Valley. 
 
 
 Queensland Pride raises awareness of, and takes action to address, discrimination against 
LGBT people, particularly through the news content. 
 
 Queensland Pride publishes articles, advertisements and photographs to create a forum that 
normalises LGBT identities. In addition to advertisers from LGBT-related organisations, 
mainstream advertisers elect to be included as part of this forum, which displays broader 
support for these representations. 
 
 Queensland Pride helps to connect LGBT people with each other and with organisations or 
venues that welcome them and serve their needs. 
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 Queensland Pride distributes targeted health and welfare information to LGBT people in its 
editorial content and its advertising. 
 
 Queensland Pride acts as an alternative to the mainstream media by representing issues from 
LGBT perspectives and by including a more diverse range of LGBT stories and voices. 
The advocate 
During the year he was editor of Queensland Pride, part of Peter Hackney‟s role 
was to stand up for the rights of those in Queensland‟s LGBT communities. 
 
PETER‘S introduction to the gay press, and initial understanding of part of its value, was as a 
reader when he was ‗coming out‘. ―I guess it sort of makes you feel like you‘re not alone when 
you‘re at that stage of life,‖ he recalls. 
 
His first ‗gay journalism‘ job was as a freelancer from 2001 for the fortnightly QNews magazine, 
Queensland Pride’s main local competitor. But as an admitted ―media junkie‖, Peter started 
freelancing much earlier—at primary school, when he contributed to a magazine called School 
Times. His literary interests led him to study English at university. 
 
In 2003, he became the QNews editor for six months before moving to Sydney and working in 
media monitoring. He returned to gay journalism in January 2006 with SX magazine, part of the 
Evolution Publishing group. 
 
After Iain Clacher, the long-time editor of Queensland Pride, suddenly died in January 2009, 
Peter moved back to Brisbane and took over that part-time role, while also working as the SX 
news editor and Evolution Publishing‘s online editor. 
 
As editor of Queensland Pride, Peter wrote most of the news, a critical part of the magazine that 
most overtly demonstrates the publication‘s pursuit of democracy through the media. By drawing 
public attention to issues, Peter says news can sometimes lead to change. 
 
At times, Peter found it frustrating to work in a narrow field in which everything he wrote had to 
connect to the LGBT community, or appeal to that readership. However, for him, such niche 
publications are important as part of the broader mediascape, particularly because a lot of the 
stories of interest to LGBT people aren‘t covered in the mainstream media.  
 
One such story was about gay-hate stickers attached to the main counter of a camping, hunting 
and military equipment store, Brisbane Disposals. The story resulted from complaints received by 
Queensland Pride. 
 
Peter‘s article in the December 2009 issue, ―‗Register poofters, not guns‘ outrage‖, also explained 
how he had contacted several organisations that Brisbane Disposals claimed to supply. These 
included the United Nations, Mission Australia and Rotary International. Each responded to 
Queensland Pride saying that it did not support such anti-gay sentiments.  
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In the February 2010 issue, Peter published ―Store removes hate stickers‖, an article that said 
Queensland Pride had visited the store and verified that the stickers on the counter were gone. 
The United Nations also reportedly denied that Brisbane Disposals was one of its suppliers, and 
sent a letter demanding that the store cease making claims that it was. 
 
As a niche publication that represents LGBT people, Queensland Pride has ―an activism role to 
some extent‖, in addition to its reporting role, Peter says. It covers stories in a different way to the 
mainstream media, usually siding with the LGBT group or individual concerned. 
 
Peter tries ―to be impartial as a journalist‖, but points out that the mainstream journalistic concept 
of ‗balance‘ in reporting doesn‘t always apply when standing up for members of the minority 
group he represents. ―I don‘t necessarily think it‘s a bad thing to have those biases come through 
in an activism sense if you‘re lobbying for something,‖ he adds. 
 
The journalist–activist role and ―being a voice for our community‖ can contribute to progressive 
social change, Peter says. But he emphasises that Queensland Pride’s efforts should not be 
―overstated‖.  
 
―A lot of people work for change and collectively we all sort of get somewhere. Groups like 
QAHC [Queensland Association for Healthy Communities] and so on, and individuals who write 
to their MPs, and I just see it as part of that whole spectrum.‖ ◙ 
» Fighting prejudice 
“Queensland Pride firmly believes that someone who calls for „a world free of homosexuals‟ 
should not be working in the health system. There‟s no way such a person can be trusted 
with the lives of LGBT patients in his care.” 
 
Queensland Pride editor, Peter Hackney, wrote this in his column in the October 2009 issue. He 
also said that the result of his efforts investigating this story made him feel that working in the 
gay press was worthwhile. 
 
It all started after anti-gay comments from Noosa-based nurse, Matthew Price, a self-described 
―cured‖ homosexual, were published by the newsletter of his former Catholic high school in 
Albury, New South Wales. 
 
Articles about Matthew Price‘s comments were published in several media. These included those 
on the SX and CathNews websites, which featured comments from gay activist Gary Burns and 
the Xavier high school. These articles triggered a substantial number of reader comments from 
many sides of the issue. 
 
Prompted by contact from Gary Burns, Peter wrote an article ―‗Not our problem‘: Qld govt on 
anti-gay nurse‖, which was published on the websites of ‗sister‘ media organisations, Queensland 
Pride and SX in July 2009. 
 
Peter‘s investigation focused on the response from health-related organisations. In researching 
this article, Peter contacted Queensland Health Minister Paul Lucas, Queensland Health, and the 
Queensland Nursing Council. Comments from gay activists Gary Burns and Rodney Croome 
were also included at the end of Peter‘s article. 
D i v e r s i t y  i n  a c t i o n :  m i n o r i t y  g r o u p  m e d i a  a n d  s o c i a l  c h a n g e  
 
22 
 
As the title suggests, Peter‘s main focus was the refusal of the Queensland Government to get 
involved. Queensland Health said it had no record of that nurse in the public system and therefore 
had no power to investigate the complaint. Despite it being the wrong body to investigate, a 
significant proportion of the story was devoted to Queensland Health‘s lack of interest in the 
matter.  
 
On the other hand, Peter reported that the Queensland Nursing Council promised to assess the 
nurse‘s ―fitness and competence‖. 
 
This story was subsequently followed up in the local mainstream media. For example, the day 
after Peter‘s article appeared on the Queensland Pride website, Brisbane Times published an 
article called ―‗Gay hate‘ nurse under investigation‖. This story was significantly shorter, but 
used similar sources, excluding Gary Burns. 
 
The Brisbane Times writer, Daniel Hurst, quoted the Queensland Nursing Council spokeswoman, 
and emphasised her comments much more than Croome‘s more ‗personal‘ response on behalf of 
people like himself. Neither article quoted Matthew Price, and Daniel Hurst wrote that the nurse 
could not be contacted. 
 
Peter believes that his Queensland Pride article was significant in encouraging the Queensland 
Nursing Council to investigate Matthew Price. 
 
Peter continued to cover the story and was pleased to report in his October 2009 column that 
―Price was assessed on his competence to care for patients, was found wanting, and has been 
suspended. Just as any health professional calling for the elimination of any group—whether 
they‘re gay, lesbian, Aboriginal, Asian, Christian or Muslim—should be.‖ ◙ 
Reflecting diversity 
Queensland Pride’s bold, bright covers ensure that the magazine stands out in 
shops and gay venues, on the street, and on the doorstep outside the publication‟s 
Fortitude Valley office. 
 
OFTEN the Queensland Pride covers, and many of the advertising images inside, depict well-
toned, sometimes scantily clothed, young white men. However, the photographs in the news 
section and of those at gay venues and events are more representative of ‗real‘ people. 
 
Many topics covered in the magazine‘s articles relate to gay men and lesbians, which sometimes 
also affect bisexual people. However, fewer stories relate to those with a transgender identity. 
Editor, Peter Hackney, attributed this to the lack of sources and stories, not his level of interest in 
putting transgender personalities and issues in the magazine. 
 
For example, in late 2009 and early 2010, Peter wrote several articles about a transgender 
discrimination complaint against Brisbane‘s Nova radio station.  
 
In the February 2010 issue, he also published an apology from Nova DJ Meshel Laurie for her 
part in the broadcasts that ridiculed transgender people and her personal attack on a transgender 
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activist, Robyn Whittaker. Peter announced in that same issue that Robyn would be a new 
Queensland Pride columnist. 
 
The survival of Queensland Pride and its free forums for such representations of the LGBT 
community are, to a large extent, in the hands of the advertisers that fund the magazine. 
 
One would expect many LGBT-related organisations to place ads, such as the Brisbane lesbian 
nightclub, Scarlet, Cairns gay resort, Turtle Cove, and the Gay and Lesbian Welfare 
Association‘s telephone counselling service. But they are not the only ones trying to attract the 
attention of LGBT readers. 
 
For example, in the July 2009 issue, the Australian Government placed an ad alerting Centrelink 
clients to register same-sex relationships, and another one encouraging the prevention of sexually 
transmitted infections. There were also ads from the RSPCA and the Mercure Hotel in Port 
Macquarie, among others. 
 
Businesses located in Fortitude Valley, such as Hell Pizza and Harvey Norman, advertised, as did 
several entertainment-related organisations, including Opera Queensland and the Queensland 
Performing Arts Complex. 
 
Sometimes, however, the advertising sold comes with ‗strings‘ attached. Peter explains that 
advertorials are promotional articles that advertisers don‘t pay for, but which they sometimes 
request or demand to accompany their advertising. They are there ―by necessity‖ to attract 
advertisers, he says, and they often appear in the ‗Living‘ section of Queensland Pride. 
 
One of Peter‘s major challenges and frustrations as editor was ensuring an appropriate balance 
between editorial and advertorial content. He explained that this problem also affects other free 
street press that rely solely on advertisers and can therefore feel pressured by them. 
 
He had difficult choices to weigh up, between serving the readers and the advertisers. If he gave 
in to advertisers‘ requests too often it could affect readers‘ perceptions of the magazine‘s 
credibility. On the other hand, if the requests were too often rejected, the commercial viability 
and continued existence of the magazine could be compromised. 
 
Peter says that the magazine has a commitment to being free and accessible on the street and in 
gay venues, rather than restricted to newsagents because of a cover price. Although he foresees a 
possible increased emphasis of the online content in the future, he believes that the print version, 
its original incarnation, will always remain. 
 
―There‘s always going to be people who want to sit down with a beer in the Sporties [Sportsman 
Hotel] or wherever, or take a copy home. I hope there will always be anyway.‖ ◙ 
» Letters to the editor 
“Just wanted to say how good Queensland Pride has been looking lately, and so many 
interesting, diverse articles. It‟s good to see a gay magazine that recognises that there‟s 
more than one way to be gay. Looking at some other gay press you‟d swear the only way to 
be gay is to be a huge trashbag.” 
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This letter to the editor from reader, Michael, about the way Queensland Pride represents the 
community was published in the November 2009 issue. However, another less complimentary 
letter was published in January 2010, a comment made via the Queensland Pride website by a 
person listed as ‗Pride? What a joke‘. 
 
The comment responded to an article by HIV-positive artist, Shayne Chester, who wrote that 
HIV/AIDS organisations and the media were sanitising representations of what it was like to live 
with HIV to avoid ―stigmatising‖ the virus and those who have it. 
 
―Once again,‖ the letter writer complained, ―Queensland Pride has proven it is not interested in 
helping our community, only interested in dividing it. Instead of attacking our community 
organisations, why don‘t you support the community? Oh that‘s right, because you‘re only 
interested in making money. With any luck our HIV organisations will pull their advertising from 
your magazine and place it in the LGBT magazine with a social conscious (sic).‖ 
 
Although Peter Hackney did not usually respond to letters to the editor, he did reply to this one, 
defending the inclusion of Chester‘s article. 
 
―Queensland Pride aims to reflect as wide a range of community views as possible. Sometimes 
these views will conflict with those of other people; they may even clash with views that we here 
at Queensland Pride hold. But in the interests of a fair, open magazine that promotes debate and 
diversity, we welcome a variety of opinions. This isn‘t just hollow rhetoric—we even publish 
criticism of ourselves. For example, your letter.‖ 
 
Peter also highlighted the fact that the publication must make money to continue and cover the 
cost of ―writing, producing, printing and distributing a free magazine‖. He listed some of the 
ways Queensland Pride supports the community, such as providing ―a considerable amount of 
discounted and free advertising to community organisations to help get their message out‖. 
 
―And if making money was our only interest, we wouldn‘t publish anything that could potentially 
offend advertisers—like the HIV/AIDS organisations you claim we‘ve insulted.‖ ◙ 
The accidental journalist 
Meet Alistair Sutton: fiction writer, freelance journalist, career librarian. 
 
ALISTAIR‘S first love is creative writing. He started regularly contributing fiction to the 
Melbourne gay street magazine BNews in 2005. But when BNews changed ownership and lost its 
fiction section, he wanted to keep writing for the publication—so Alistair tried his hand at 
journalism. 
 
This experience led him to seek freelance work as a journalist closer to home, in Brisbane. 
Alistair considered the two main local gay magazines, and made a ―purely strategic decision‖ 
about who to write for. 
 
QNews has more ―really short things, a lot of advertising, lots of pictures … so it‘s fine if you just 
want to pick it up and look through it in the train‖. However, he explains, Queensland Pride’s 
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longer articles and greater ―substance‖ as a publication was better for making a name for himself 
as a writer. 
 
Alistair‘s motivation to write for the gay press was not solely based on building his profile. He 
also wanted to ―contribute in a positive way‖ to the LGBT community through this work. He has 
since had articles published in Queensland Pride and other gay publications. 
 
Alistair says the mainstream media might pick up the ―more sensational‖ news, such as gay 
bashings, but he sees the gay press as having an important role in going into more depth, and in 
covering a much broader range of stories that are relevant to the LGBT community. 
 
Alistair started writing for Queensland Pride in 2007 for former editor, Iain Clacher. Alistair‘s 
first article was about a lesbian and gay book collection at the New Farm Library, which he 
promoted with the library‘s blessing. Iain was happy too, so Alistair kept writing. 
 
After Iain died in January 2009, Alistair wrote a short tribute to him that appeared in the February 
2009 issue of Queensland Pride. Iain ―was a tremendous support to me as a writer and I am truly 
grateful for the time he gave me to listen and learn from‖, Alistair‘s article said. 
 
Alistair pitched his ideas to the new editor Peter Hackney until February 2010, when Peter 
stopped working for Evolution Publishing. 
 
Although Alistair says he has written some serious articles for Queensland Pride, he contributes 
mainly travel articles, interview-based articles and other features, which he generally considers to 
be ―lightweight‖. But he feels that being involved with Queensland Pride is also a way of 
displaying his support for the more heavyweight, advocacy-style journalism and political 
commentary of its editors: first Iain and then Peter. 
 
Alistair points out that the travel articles he writes are often linked to advertising, but he 
emphasises that ―you don‘t want to be recommending places to the community if they‘re not 
going to live up to those expectations‖. 
 
Queensland Pride pays Alistair for his stories, which covers expenses such as phone and 
transport costs involved in contacting and meeting interviewees. Although not commensurate 
with the many hours he puts in to his writing, Alistair is happy with the payment because he sees 
his freelance writing as a hobby—he has a career as a librarian. 
 
These two aspects of his life, writer and librarian, are divided by the pen name ‗Alistair‘. He uses 
this convention partly because he says he is a ―fairly private‖ person who likes to keep his 
anonymity, especially in such a small local gay community. But there is another reason. 
 
Although his friends and the management of the library service he works for know he writes for 
Queensland Pride, Alistair uses the pseudonym so that his name doesn‘t appear in the magazine. 
This is mainly because libraries receive complaints about having gay and lesbian magazines 
available on their shelves. 
 
Through Alistair‘s work as a librarian, he has found opportunities to nurture social connections, 
both between members of the LGBT community, and between LGBT people and the broader 
society. For example, he organises a book club called Queer Readers. 
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He also arranges events at which authors address the public. Although the feature authors at these 
events might identify as part of the LGBT community, those interested in the author‘s work 
might not. ―Often those people don‘t mind. They‘re not interested in the sexuality of the person, 
they‘re interested in [that person] as a writer,‖ Alistair explains. 
 
In between his busy career as a librarian and rushing to meet deadlines as a freelance journalist, 
Alistair tries to keep up his creative writing. Although fiction takes a ―back seat‖, he retains his 
long-term literary goal to write a novel. ◙ 
» The freelancers 
While he was editor, Peter Hackney worked at Queensland Pride’s small office with two 
other full-time sales staff, but also relied on a team of about a dozen regular freelancers 
from around Queensland. Other freelancers, including Wally Cowin, the original founder 
of Queensland Pride, contributed occasional articles. 
 
Peter describes the freelancers as ―a pretty motley bunch‖, with only one real similarity: they all 
―identify as queer in some way‖. Most had already been recruited before Peter started work at the 
magazine, but he says usually potential freelancers simply make contact with the editor and send 
in their resume. 
 
The freelance-based model ―runs pretty well‖, Peter says, but it comes out of necessity rather than 
design. He admits that a team of full-time writers at the office would be great, ―but we‘re limited 
by finances in what we can do‖. ◙ 
Delivering the message 
“Although heterosexual people do pick the paper up and read it, it‟s mostly 
LGBT people and mostly gay men,” QAHC campaigns co-ordinator, Craig 
Lewis, explains of Queensland Pride. “So when I compare that to advertising in 
another media, which isn‟t so focused, obviously the bang for buck‟s not there.” 
 
IF you read a copy of Queensland Pride, you are likely to come across the acronym ‗QAHC‘, for 
the Queensland Association for Healthy Communities. 
 
In 2004, the Newstead-based organisation, formerly called the Queensland AIDS Council, 
broadened its target group. Its original focus was solely gay men and HIV/AIDS, including the 
care and support of those who were HIV-positive. Now, QAHC is involved with health 
promotion for LGBT people. 
 
Craig Lewis says promoting sexual health for gay men and men who have sex with men (but 
don‘t identify as gay) still forms a key part of QAHC‘s work. Sexual health is often the subject of 
QAHC‘s ads in Queensland Pride.  
 
In addition to other types of advertising, the local gay press enables QAHC to reach gay men and 
the other minority groups with its messages, Craig says.  
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He points out that QAHC also places importance on connecting with readers through editorial 
content, such as columns, news stories and feature-style articles. This is made easier by QAHC‘s 
financial support for Queensland Pride through its advertising, he says. 
 
QAHC regularly sends press releases to Queensland Pride, which sometimes results in QAHC 
staff being interviewed for news articles. QAHC also contributes a monthly column called QAHC 
CHAT. 
 
For example, in the February 2010 issue, QAHC general manager Paul Martin wrote a column 
called ―Why put the ‗T‘ in LGBT?‖ to address some of the reasons for linking this gender identity 
with three sexual orientations. 
 
Although he admits that the gay community has not always been supportive of transgender 
people, and that transgender people have some separate problems that do not affect LGB people, 
they share one major struggle: ―Fundamentally we are linked by a common experience of rigid 
gender stereotypes‖. 
 
―We are told from a young age that boys should behave one way (masculine) and girls should 
behave another (feminine). People who cross over these boundaries, either because of a trans 
identity or being gay/lesbian/bi, are seen as deviants,‖ Paul writes.  
 
―The true liberation of both trans people and LGB people will come when everyone is able to be 
who they are. When we are judged not on feminine or masculine traits, but on human traits.‖ 
 
Another minority group that suffers discrimination is HIV-positive people. Queensland Pride 
brings tailored information to these readers by publishing as an insert the quarterly magazine, 
Positive Living, from the National Association of People Living with HIV/AIDS (NAPWA). 
 
The editor of Positive Living, Adrian Ogier, emphasises that internationally ―the epidemic is 
largely heterosexual, and particularly in resource-poor countries where they have a much higher 
number of people with HIV‖. However, ―roughly around 85 per cent of those with HIV in 
Australia are men who have sex with men or gay men‖. 
 
In Australia, since effective treatments have been available, most HIV-positive people are more 
likely to be treated and ‗living with HIV‘ rather than progressing to having AIDS.  
 
Adrian has been in the sector since the late 1980s, initially to work in safe-sex and awareness-
raising ad campaigns, so he‘s seen a lot of dramatic changes in the perception and impact of the 
virus. This includes the increase in survival of those infected, and the subsequent increased 
difficulty in communicating prevention messages. 
 
Gay publications provide just one distribution method for the national NAPWA publication. 
Readers can also access it electronically via email or as a download from the NAPWA website, 
and in hard copy by direct mail, in doctor‘s waiting rooms and at gay venues. 
 
But Adrian sees the distribution of Positive Living inside gay publications as ―an important 
avenue‖. Because of the stigma attached to HIV, he says that many HIV-positive people prefer to 
pick up a gay publication that has a HIV supplement inside it rather than a HIV-labelled 
publication. 
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Positive Living mainly focuses on information about treatments, ―the number one thing people 
[with HIV] want to know about‖, Adrian says.  
 
In addition to keeping tabs on local and international treatment trials and research, Adrian‘s 
editorial role involves writing the news in an accessible way for non-clinical readers, and 
sourcing other article contributors, preferably writers who have HIV.  
 
The writers are often part of the Positive Living reference group and work in state-based 
HIV/AIDS organisations that are members of NAPWA, such as Queensland Positive People in 
Brisbane. 
 
Previously, NAPWA, based in Sydney, had individual distribution arrangements with different 
gay publications around the country. But due to NAPWA‘s small budget, being offered a 
discounted rate to have its publication inside Queensland Pride and others in the Evolution 
Publishing group was too good to refuse, Adrian says. 
 
As editor of Queensland Pride, Peter Hackney was ―very happy‖ to have Positive Living included 
as part of his magazine because of the knowledge and expertise that Positive Living’s writers 
brought to the discussion of HIV/AIDS issues. 
 
Queensland Pride ―tries to encapsulate a community‖ in its content, Adrian says. ―Connecting 
with that community and being seen as part of that is important for a large, large section of our 
client base.‖ 
 
Reaching LGBT people through Queensland Pride is important for QAHC, too, and Craig says 
the magazine also supports QAHC‘s aims. Queensland Pride helps to ―keep our community 
connected and cohesive‖, he explains, and ―we know that social cohesion and social inclusion is a 
big part of people‘s health‖. ◙ 
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98.9FM: 
BREAKING THE MOULD 
The playlists on Brisbane‟s 98.9FM mix entertaining country or 
Indigenous-produced music with occasional protest songs about the 
struggles of Indigenous people, such as fighting discrimination and 
demanding respect for the original custodians of the land. 
 
98.9FM started broadcasting from its Yeerongpilly studios in 1993 as 4AAA Murri Country, and 
has since developed a broad audience estimated at 130,000 listeners. The station is owned and run 
by the Indigenous community through the Brisbane Indigenous Media Association Inc (BIMA). 
 
98.9FM broadcasts only in the English language, and focuses on serving the needs of Aboriginal 
and Torres Strait Islander people, who comprise less than 2 per cent of Brisbane‘s population. 
 
Most of 98.9FM‘s listeners are non-Indigenous people who are drawn to the station‘s country 
music, AFL (Australian Football League) game broadcasts, and Indigenous affairs programming. 
 
In addition to the radio station, BIMA runs community development, educational and health 
promotions projects, and a training business that offers certificate courses in radio broadcasting. 
 
 
 98.9FM raises awareness of, and takes action to address, discrimination against Indigenous 
people. This is particularly evident in the station‘s key Indigenous affairs program Let’s 
Talk. 
 
 98.9FM provides positive representations of Indigenous people and their culture through 
music, talkback and other programs, creating a forum in which they are validated and 
respected. 
 
 98.9FM provides a model of economic empowerment, which is particularly important to 
Indigenous Australians as this group has a high unemployment rate and prevalence of people 
living in poverty. 
 
 98.9FM provides an alternative to the mainstream media by representing issues from 
Indigenous perspectives and including a broader range of Indigenous stories and voices. 
 
 98.9FM distributes information on issues, events and organisations relevant to Aboriginal 
and Torres Strait Islander people through program content, announcements and broadcasts 
such as health and welfare promotion messages. 
 
 98.9FM predominantly employs Indigenous people, but also integrates non-Indigenous staff. 
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 98.9FM helps to create connections among Indigenous people, and with organisations that 
serve their needs, locally and nationally. 
 
 98.9FM connects with national media organisations, such as the National Indigenous Radio 
Service (NIRS) and the National Indigenous Times (NIT), and supports smaller Indigenous 
radio stations across the country by providing content to them via NIRS. 
Community radio pioneer 
Tiga Bayles, Aboriginal man, BIMA general manager and 98.9FM station 
manager, has been a vital and progressive force in Australian community radio 
and Indigenous community development. 
 
TIGA has spent 40 of his 56 years tirelessly fighting for Indigenous rights, along with many 
others like him. During the 1970s, their focus was on establishing Indigenous organisations. In 
the 1980s, the agenda turned towards ―trying to establish access to the airwaves and control of 
our own programming‖. 
 
Although originally from Queensland, Tiga and his mother Maureen Watson lived in Redfern in 
Sydney in the early 1980s. Tiga credits his late mother as the driving force behind the start of 
community radio for Indigenous people in Sydney, after she went to a conference in Alice 
Springs and saw what the Central Australian Aboriginal Media Association (CAAMA) was 
doing. 
 
―This was the very first time that Aboriginal programming was being produced and presented in 
an organised fashion on a mainstream facility,‖ Tiga explains. ―So she came back quite excited 
that here was some blacks that were on the air making contact with the masses, and said, ‗We‘ve 
got to do it here, in Sydney‘.‖ 
 
At first, the pair approached 2SER, a community radio station located close to Redfern. The 
manager agreed to give them 10 minutes each week on air to talk about Aboriginal issues as 
guests on another person‘s program. But they weren‘t happy with this lack of control. 
 
―We got people to show us how this gear worked and let them know we wanted to, we needed to, 
be presenting our own program and we needed more than 10 minutes a week,‖ Tiga says. The air 
time available to the Indigenous community grew significantly in the following years, both on 
2SER and another station nearby, Radio Skid Row. 
 
Tiga explains that the Indigenous component of the Skid Row programming became known as 
Radio Redfern, which was broadcast from a studio in Redfern that was connected by a phone 
hook-up to the Skid Row studios. Locating Radio Redfern in Redfern, where many Aboriginal 
people lived, was very important because it generated ―a much greater participation of our own 
people‖, he says. 
 
One historic moment for Radio Redfern was the coverage of the 1988 protests against the 
bicentennial celebrations in Sydney, which was also broadcast by community stations in several 
other Australian cities, including on 4ZZZ in Brisbane. 
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4ZZZ was already demonstrating support for Indigenous broadcasting by airing the weekly Murri 
Hour program, established by Tiga‘s uncle, Ross Watson, in 1984. While that was happening on 
4ZZZ, Ross pursued ―a full broadcast licence for the Murri community here in Brisbane‖, Tiga 
says. 
 
In 1991, BIMA was granted an Indigenous community radio licence, the first of its kind in a 
capital city, and Tiga began as assistant manager under Ross Watson, the station manager. 
 
The Murri Hour program had expanded to 15 hours a week on 4ZZZ at that time, Tiga says. ―I 
used those 15 hours to be training new [Indigenous] people into the radio industry.‖ In 1993 they 
were ready to go on air as 4AAA Murri Country. 
 
Tiga remains a leader, not only at BIMA and 98.9FM, but also in other organisations. For 
example, he‘s president of the Aboriginal and Islander Independent Community School in 
Brisbane and chairman of the National Indigenous Radio Service. 
 
To him, ―information and education are the two most effective vehicles for changing attitudes in 
society, in any society, and we need to be using these vehicles to create change‖. ◙ 
» 98.9FM: striving for excellence 
“We decided right from the start that we would be another player in the mainstream 
broadcast industry,” 98.9FM station manager Tiga Bayles emphasises. “Sure we were 
black, sure we were community radio, but still we didn‟t have to be any lower or any lesser 
of a broadcaster.” 
 
On the way to the 98.9FM reception desk, visitors are greeted with the ‗wall of fame‘—a collage 
of autographed posters publicly displaying appreciation for the station and its role in supporting 
largely country musicians. 
 
The station also provides a means for promoting Aboriginal and Torres Strait Islander recording 
artists playing in a variety of styles, who Tiga claims aren‘t aired on other radio stations. 
 
98.9FM aims to broadcast in a professional manner with the presentation quality of commercial 
radio, which is reflected in the up-to-date technology they use. However, as Tiga explains, 
colonisation has resulted in a victim mentality for a lot of Aboriginal and Torres Strait Islander 
people, and ―some of us don‘t think we can go that far‖. 
 
The station has made a name as a country music broadcaster and this format originated partly 
because of a lack of local competition, Tiga says. But there was also a strong following for 
country music among Aboriginal people, particularly in the older generation.  
 
In addition, this format allows 98.9FM to connect with what Tiga describes as ―redneck‖ country 
music fans, who the station can try to inform about Indigenous people and their music and 
culture. 
 
98.9FM also shares with commercial radio the ability to reach a broad audience. Tiga is proud of 
the fact that the station has become ―an alternative source of information‖ for its 130,000 
listeners, both Indigenous and non-Indigenous. 
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Like other community radio stations, 98.9FM receives federal government funding. But it has 
been successful in gaining sponsorship from many other organisations, including businesses that 
are not directly related to Indigenous people.  
 
―We raise maybe two or three times more than what the government gives us, by way of what is 
known as sponsorship announcements,‖ Tiga says. 
 
One significant difference between 98.9FM and other community radio stations is that every one 
of BIMA‘s 30 staff members is paid. Tiga enthusiastically declares that BIMA recently achieved 
a ―landmark‖. During the 2008–09 financial year the organisation‘s wages reached just over a 
million dollars. Tiga says that for the first time in 18 years, BIMA had to pay payroll tax. 
 
BIMA is one of the larger employers of Aboriginal and Torres Strait Islander people in south-east 
Queensland, Tiga says. Therefore, most of that money ends up in the hands of Indigenous 
families in this region. ◙ 
Let’s Talk 
The expression of strong views characterises 98.9FM‟s Indigenous affairs 
program, Let’s Talk. Perhaps it is this intensity that causes some listeners to 
delay their arrival at work until the discussion has ended, and others to ban 
visitors to their house during the program. 
 
AMONG other feedback the show‘s presenter Tiga Bayles has received is the most important—
that negative views about Indigenous people are being changed. He gives the example of 
comments made by a man in his mid-50s who he met at the Gympie country music festival in 
2009 during 98.9FM‘s annual festival broadcast. 
 
The man said he used to be racist and disciminatory, but had been listening to Let’s Talk for three 
or four years. He expressed the sentiment to Tiga that ―because of this program and this station, 
he‘s changed his views, he‘s come to understand and respect our people, our situation‖. 
 
Tiga emphasises that there are also a lot of Indigenous people who are ―as ignorant, and don‘t 
understand a hell of a lot about the culture‖. For example, some of those in the stolen generations 
―who just choose not to be too informed or too concerned about their plight or our situation, they 
just want to get on with life‖. 
 
―They‘re needing to see positive images and reflections of their culture, of their Aboriginality, in 
order for them to feel positive about who they are,‖ Tiga says. ―And that‘s what this station does. 
It reinforces culture, or cultural identity, for our people.‖ 
 
The one-hour Let’s Talk program reaches listeners each week day via podcast or streaming from 
the station‘s website, via local broadcast on 98.9FM and nationally via satellite through the 
National Indigenous Radio Service. It includes short breaks in which sponsorship or health and 
welfare promotion messages are broadcast, and music, sometimes with political lyrics related to 
the theme of the day‘s discussion, is played. 
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Tiga explains that there is no shortage of important Indigenous issues to feature on Let’s Talk, 
and the guests are easy to find. ―I know people across the country, and that sort of gives this 
program a little bit of its street cred, I suppose—the fact that I have been around for so long, and 
am known across the country with my generation of people.‖ 
 
One of Tiga‘s main aims with Let’s Talk is to ―give our people a voice‖. Most of the guests are 
Aborigines and Torres Strait Islanders who talk about their lives, their work, and problems that 
affect their people, but the program also broadcasts the voices of impromptu callers.  
 
Some of the official interviewees are highly educated people, such as lawyers and academics, 
Tiga says. Others have no awards or extensive education, but their voices are valued because they 
live in Indigenous communities. 
 
Sometimes Tiga takes the production of Let’s Talk beyond the 98.9FM studio to remote areas 
with the aid of a suitcase-sized broadcasting kit. This allows him to share the making of the live 
broadcast, while capturing stories, ideas and opinions first-hand from these locations. 
 
Another major aim for the program is to provide listeners with detailed information. ―You‘re not 
just getting a 30-second grab on the news,‖ Tiga explains. ―You‘re able to drill down and … get 
to the guts of it. And you‘re able to talk to people at the heart of the issue.‖ 
 
Tiga acknowledges that Indigenous people don‘t have ―the monopoly on injustice and 
oppression‖. Other marginalised groups ―also need a voice and we‘re keen to engage with all 
kinds‖, he says. 
 
Let’s Talk also aims to ―keep the bastards honest‖, a catchphrase Tiga adopted from former 
Democrat Party leader, Don Chipp. For Tiga, the ―bastards‖ are often people who work in 
government and the mainstream media responsible for injustices affecting Aboriginal and Torres 
Strait Islander people. 
 
Tiga believes that change needs to be led by Indigenous people. However, they must ―link up and 
engage‖ with non-Indigenous people who ―are sensitive to the injustice and the oppression‖. 
 
One such person is Chris Graham, who, as managing editor of the National Indigenous Times, 
was a regular Let’s Talk guest during 2009. Tiga describes Chris as a close friend, but emphasises 
that ―he‘s on air because he‘s doing what we‘re doing‖. ―He‘s trying to inform, he‘s trying to 
educate, he‘s trying to show the government up for what it is.‖ 
 
The discussions between Tiga and Chris are usually characterised by mutual outrage at the large 
number of instances of discrimination against Indigenous people there are to talk about. Although 
Chris‘s antagonistic style and criticism of the mainstream media upsets some listeners, Tiga 
believes that ―it‘s got to be done, it‘s got to be said‖. 
 
Tiga admits that he does ―get a little negative‖ and ―a little critical‖ on Let’s Talk. ―But I think 
I‘ve earned the right to do that,‖ he says, referring to his long history fighting for Indigenous 
rights and his frustration at the lack of progress. 
 
In the final Let’s Talk program for 2009 on December 18, a panel nominated the best and worst 
stories in Indigenous affairs for the year. The worst offender would receive the Freddo Frog 
Prize—named after an incident in which West Australian police infamously laid charges against a 
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12-year-old Aboriginal boy who was accused of ‗receiving‘ a stolen Freddo. The charges were 
withdrawn eventually after the state‘s police commissioner intervened. 
 
The Let’s Talk prize was awarded to federal Indigenous Affairs minister Jenny Macklin, for a 
range of perceived offences against Indigenous people. This includes her handling of the 
Northern Territory National Emergency Response—commonly known as the Intervention—
which was deemed particularly unjust during 2009 by Let’s Talk’s presenters and many of its 
guests and callers, some of whom came from the affected communities. 
 
Despite those in government being squarely in the firing line on many Let’s Talk programs, Tiga 
confirms that, to his surprise, this has never affected 98.9FM‘s federal government funding. He 
knows that ―government people, establishment people‖ are listening, because he does get some 
negative feedback from those attacked. 
 
For example, he says a Queensland politician called him to say she was unimpressed with the 
way someone had spoken about her on Let’s Talk. Tiga responded by saying ―you‘re quite 
welcome to come on my program any time and put your point of view across‖. The invitation 
wasn‘t taken up. ◙ 
» Let’s Talk: responding to the audience 
Most of the time, the Let’s Talk program by Tiga Bayles features cooperative discussion, but 
occasionally a listener will confront the forum with a dissenting view. 
 
One example of a heated exchange occurred when Tiga and National Indigenous Times (NIT) 
editor Amy McQuire discussed an article written by Chris Graham, which claimed that the 
federal government was charging homeless people in a remote central Australian Aboriginal 
community up to $50 a week in rent for ―makeshift humpies‖ in a communal camp. 
 
The discussion, on the program of December 1, 2009, prompted a call from a listener, Andrew.  
 
―If Aboriginal people traditionally lived in humpies or other accommodation prior to white 
people arriving, why, therefore, such hatred and angst against the white people for not providing 
white people‘s accommodation? If these people you mentioned before live in humpies, surely 
that‘s a choice they make?‖ 
 
Tiga began his response with controlled anger audible in his voice, and he pointed out that before 
colonisation ―our people didn‘t pay $50 a week for their little humpies‖. Tiga initially called 
Andrew‘s question ―stupid‖, which could have alienated listeners who were wondering the same 
thing or who felt that Andrew had every right to call up and ask the question. 
 
Later, however, Tiga thanked Andrew for listening to Let’s Talk. Tiga highlighted the opportunity 
he has to reach people who don‘t understand his point of view, which is central to the program‘s 
method and role as alternative media. 
 
At times, Tiga tempered his anger. He apologised to listeners if he sounded ―offensive‖ or ―a 
little bit over the top‖ and explained his frustration at ―dealing with these sorts of attitudes and 
issues for far too long‖.  
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Tiga also emphasised one of his main quests, often expressed on the program: for all Australians 
to ―learn the true history of this country‖.  
 
―You won‘t have those sorts of questions, Andrew, when you learn the true history, because you 
will develop a better understanding, you will develop more respect for our people and our way of 
life.‖ 
 
Amy supported Tiga, and added her observation that mainstream Australia ―really can‘t identify 
with us‖.  
 
―They don‘t seem to be at that level of reconciliation where they can actually walk in our shoes 
and see us as real people, and see that our demands aren‘t stupid—they‘re just fundamental 
human rights.‖ 
 
Typical of the support frequently offered by Let’s Talk callers to Tiga, his guests and Indigenous 
people generally, an Indigenous woman, Aunty Lilla, phoned in to express shock and anger at 
Andrew‘s question. A non-Indigenous listener, Dave, described Andrew as ―the type of guy that 
makes me ashamed to be white‖. 
 
However, Andrew, who sounded surprised by the reaction to his question, called back to shake 
the hornet‘s nest once more. He asserted that anyone in our society can get ahead if they work 
within it, and that Indigenous people need to take responsibility for helping themselves, instead of 
blaming others. Tiga vigorously refuted the comments before ending the call. 
 
This type of exchange, and Tiga‘s oscillation between outrage and conciliation, illustrates the 
complexity of the role that he has created for himself and his program. 
 
On the one hand, he aims to reach out to non-Indigenous people, the station‘s main audience, 
rather than alienate them for not understanding Indigenous perspectives and history. But on the 
other, he remains a passionate advocate for Aboriginal and Torres Strait Islander people whose 
instinct is to fight blinkered views. ◙ 
On the learning curve 
Before becoming involved with BIMA, Archie Hamilton knew little about 
Indigenous people. But for the year after he finished high school, his job was to 
record interviews about significant problems facing them. 
 
ARCHIE was in Grade 12 during 2008 and started training one day a week to complete a 
Certificate III at BIMA‘s Triple A Training centre that year. During NAIDOC (National 
Aboriginal and Islander Day) celebrations in 2008 at Musgrave Park, Archie recalls being thrown 
―in the deep end‖ with the new skills he was learning, by interviewing Olympic hurdler Kyle 
Vander-Kuyp. 
 
Archie was subsequently offered a year‘s paid traineeship at BIMA for 2009 while completing a 
Certificate IV. During 2009, with the Indigenous members of the BIMA Projects team, Archie 
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produced short interview-based, Indigenous-themed health promotion segments broadcast locally 
on 98.9FM and nationally on the National Indigenous Radio Service. 
 
One of Archie‘s fellow non-Indigenous BIMA workmates, 22-year-old administrative assistant 
and radio announcer, Hayley Scott, says she‘s been associating with Indigenous people for more 
than 15 years and considers herself ―lucky‖ to have had the opportunity to develop some 
understanding of what ―they have to go through‖. 
 
Hayley started her career at BIMA as a fill-in receptionist and has worked there full-time since 
2005. Her main on-air contribution is presenting 98.9FM‘s weekly Top 20 countdown program of 
Australian country music, and she sometimes fills in on other radio shifts too. 
 
Although it may appear that her administrative and announcing work does not directly improve 
the lives of Indigenous people, Hayley feels that she plays a role in supporting the positive 
change that BIMA achieves.  
 
―I come to work every day and just do my job, but it‘s heart-warming to know that we‘re 
changing someone‘s life,‖ she says. 
 
One way that Hayley believes BIMA makes a difference, particularly for young Aboriginal and 
Torres Strait Islander people, is through Triple A Training. She says the training centre targets 
members of this group ―who are finding it tough getting through school and starting to get off the 
tracks‖. 
 
But Triple A Training does not restrict its intake to those who are ―starting to get off the tracks‖, 
or who are Indigenous, and applicants need not be young. ―We have got a few trainees who are in 
their 50s, and older,‖ Hayley says. She also completed her Certificate III and IV qualifications 
through the centre. 
 
One of the benefits of being trained at Triple A, Hayley explains, is that often 98.9FM recruits 
people for traineeships from this pool of talent. ―[It] may not even just be in radio announcing, 
[it] could be in reception or accounts or even in the technical side of things, engineering.‖ 
 
Triple A Training success story Dan Rennie won an Australian Country Music People‘s Choice 
Award in 2008 for his work as a 98.9FM announcer. ―He did his certificate and then went on to 
doing on-air [work] and now, six years later, he‘s Australia‘s favourite country DJ,‖ Hayley says. 
 
Dan‘s brother, Michael Rennie, is also a 98.9FM announcer. He works at Triple A Training, 
where he was trained, and co-ordinates the AFL coverage through the National Indigenous Radio 
Service. 
 
Their cousin, researcher Ellie Rennie, wrote an article for Literacy Link in 2008 about an 
Indigenous training award Michael won as a student, and in it, noted that there are benefits for 
Indigenous staff at 98.9FM too. She says that through their work her cousins have developed ―a 
deep connection to Indigenous culture and politics which they might otherwise have missed‖. 
 
Hayley describes BIMA as having a supportive workplace culture in which ―respect and honesty 
is regarded as the highest thing‖ and ―everyone is just like a family‖. Indeed, a number of the 
staff are related, including the Rennie brothers, and Hayley and her parents—who work as 
BIMA‘s finance manager and the manager of Triple A Training. 
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Most 98.9FM program presenters are male, although there are some female presenters such as 
Hayley, and Karen Dorante, who presents Let’s Talk in Tiga‘s absence.  
 
Hayley describes BIMA as less male-dominated than it used to be, and says the staff have quite a 
wide span of ages, from 18-year-olds such as Archie Hamilton, upwards. 
 
Archie admits that ―there‘s only so much you can do through the airwaves‖, but feels he made a 
small contribution to addressing the problem of improving the health of Indigenous people.  
 
While doing this, the 18-year-old learnt to use the latest digital broadcasting technology. He went 
on a tour of commercial stations Nova and B105 with some Triple A Training students from 
Arakun, Cairns and Cooktown, and says, ―I‘m pretty sure we‘re using the same programs here as 
what they were using for their sound editing‖. 
 
Archie may pursue a career in journalism and believes that the familiarity with Indigenous people 
and issues he has developed through his work means he has something to offer that many other 
journalists don‘t have. He now has firm opinions and says, ―If I ever do end up with a career like 
that, it definitely wouldn‘t change my views‖. ◙ 
» Tiga Bayles: Triple A Training 
Triple A Training is a Registered Training Organisation that helps to generate an income 
for BIMA, and builds broadcasting skills and a sense of pride in its students. 
 
Part of Triple A Training‘s work is to deliver school-based courses ―to young whites, young 
blacks, young Maoris, young Samoans, young Sudanese, whoever it might be‖, BIMA general 
manager Tiga Bayles explains. 
 
The courses are available to people across Queensland, including communities as far afield as 
Cape York. Tiga points out that the courses teach radio broadcasting to children there, but the 
students also gain something more important that can be applied to any future they choose—a 
sense of achievement and pride in themselves. 
 
―They can go in and sit down in an interview panel and look people in the eye. And it‘s all 
because of the media course that they‘ve done with us, where they‘ve walked around and 
interviewed people, and asked questions, developed the self-confidence, developed that broader 
sense of knowing their environment, the society.‖ 
 
Many non-Indigenous Griffith University students also undertake training at Triple A as part of 
their journalism studies. After this experience, Tiga says, some are shocked by what they learn 
about Aboriginal and Torres Strait Islander people and the problems they face, and express 
disbelief that this information has been absent from their education.  
 
―With some of them,‖ Tiga says, ―it encourages them to rethink their direction in life, where they 
plan to be, what they plan to do.‖ ◙ 
D i v e r s i t y  i n  a c t i o n :  m i n o r i t y  g r o u p  m e d i a  a n d  s o c i a l  c h a n g e  
 
38 
 
Creating a network 
The Brisbane-based National Indigenous Radio Service (NIRS) sits at the centre 
of an Indigenous media network that includes BIMA, an organisation with which 
it shares content, staff, and common goals. 
 
NIRS functions as a content-sharing node in the Indigenous media landscape. For example, 
98.9FM‘s daily Let’s Talk program is broadcast nationwide from its Brisbane studio via NIRS. 
98.9FM also bookends its local Let’s Talk broadcast with news bulletins produced by the staff at 
the NIRS-operated National Indigenous News Service (NINS). 
 
According to the NIRS website, its 24-hour-a-day syndicated satellite content is available 
nationally to more than 130 Remote Indigenous Broadcasting Services, 23 Indigenous radio 
stations and 120 community radio stations. 
 
Many program providers contribute content, including 98.9FM, the Special Broadcasting Service 
(SBS), Bumma Bippera in Cairns, Broome‘s Goolarri Media, and CAAMA Radio in Alice 
Springs. 
 
Among 98.9FM‘s shared content is the Shout Out Show by Uncle Peter Hill, a request program 
that links Indigenous people nationally each Sunday night. Originally, the show began as a way 
for those in prison—who 98.9FM station manager Tiga Bayles calls the ―forgotten ones‖—to 
connect with their families through song requests dedicated to loved ones and passing on 
messages to people across the nation. 
 
The NINS bulletins are produced each week day by a team of journalists at NIRS, sometimes 
assisted by work-experience students from Brisbane universities. 
 
NIRS manager and NINS news director Matthew Leonard says the bulletins are prepared for a 
primarily Indigenous audience using culturally appropriate news values and reporting methods. 
As a result, the bulletins can deliver stories, perspectives and sources that are very different to 
those in the mainstream news media. 
 
The NINS bulletins, which sometimes contain ABC audio packages due to a content-sharing 
agreement with the public broadcaster, also reach non-Indigenous people through stations such as 
98.9FM, which has a predominantly non-Indigenous audience. 
 
The association between NIRS and BIMA—with its different arms, 98.9FM and Triple A 
Training—has diverse aspects, Matthew says. For example, BIMA‘s general manager Tiga 
Bayles is the NIRS chairman, Triple A sometimes trains NIRS staff, and BIMA and NIRS also 
share staff and equipment. 
 
NIRS and 98.9FM work together on AFL match coverage, which is coordinated from the NIRS 
office with commentary teams on site at the games. NIRS provides the satellite infrastructure for 
national broadcasting and 98.9FM staff operate the panel.  
 
―So that means that we‘ve got people from 98.9FM coming and going, gaining access to our 
facilities in our building and using our gear,‖ Matthew explains. 
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As a non-Indigenous person, Matthew values the opportunities he has to ―listen and learn‖ from 
the Indigenous people at BIMA and NIRS. The future may see the two organisations and their 
staff become closer still, as they may share premises at West End from late 2010. ◙ 
 
 
Who is Matthew Leonard? 
Matthew started as the manager of NIRS and the news director of NINS (co-located in Fortitude 
Valley) in December 2008. Before coming to NIRS, he worked for many years with the ABC in 
Australia and overseas, particularly as a producer, and on shows including Awaye!, the ABC‘s 
Indigenous arts and culture program.  
 
Matthew also makes documentaries, one of which won him a Walkley journalism award in 2000. 
In addition, his experience includes working in public broadcasting in New Zealand for five years 
and assisting Maori and Pacific Islander people to increase their representation in the media. 
 
Upsetting the ‘rednecks’ 
“On 98.9 I don‟t have to be diplomatic in what I say, I don‟t have to tailor what I 
say, I can be honest. I can be 100 per cent honest about what I think about 
Indigenous affairs,” NIT managing editor Chris Graham says. “It‟s a forum 
where that style is accepted … and embraced.” 
 
CHRIS was the founding editor of the Canberra-based, nationally focused newspaper, the 
National Indigenous Times. It remains independent of government, and is owned and staffed by 
Indigenous and non-Indigenous people. This, and the tagline on its website, reflects one of its 
main concerns: ―Building a bridge between Australia‘s black and white communities‖. 
 
NIT places great importance on advocating for Indigenous people‘s human rights. ―We don‘t kid 
ourselves about the capacity of the National Indigenous Times to effect change,‖ Chris admits. 
―We‘ve had some great wins in our time, but day to day it‘s a bit of a grind.‖ 
 
Chris uses his connections with media outlets such as 98.9FM to reach other audiences. During 
2009, as managing editor of NIT, he appeared fortnightly on Let’s Talk to discuss with the 
program‘s presenter, Tiga Bayles, the latest edition of NIT and broader issues. 
 
―A story about the Northern Territory Intervention might start as a chat about what‘s happening 
with the intervention. But it would almost invariably move to bigger rights issues, like what‘s 
happening in the UN, or how this has impacted on Aboriginal people historically, or how things 
haven‘t changed in 30 years,‖ Chris says. 
 
But his appearances also benefit the Let’s Talk audience, who could more easily access 
information such as his 5000-word investigative features. Chris admits that reading them is a ―big 
ask‖, particularly for those Australians ―who aren‘t engaged in Indigenous issues‖.  
 
―It‘s much easier if they‘re sitting in the car driving into the city, to listen to some scary, bald, 
white guy have a rant.‖ 
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Chris believes that he has a lot to thank Tiga for, in addition to the influence Tiga has had on the 
way NIT reports ―and the issues we tackle‖.  
 
―We will often have someone phone the office after I‘ve been on Let’s Talk to either discuss 
something that I was discussing, or to add to that discussion, or to provide another angle, or to 
provide an entirely new story,‖ Chris says. 
 
He believes that the ethics of his paper are important, but it was mainly because of Tiga that his 
profile as a journalist, and the profile of NIT, is the biggest in Queensland, particularly among 
Aboriginal people.  
 
―That enables me to do things more quickly,‖ he emphasises. ―If people trust you … particularly 
with Aboriginal people, you don‘t have to spend as much time building the relationship to get to 
the bottom of the story.‖ 
 
Like Tiga, Chris is aware that an essential part of achieving positive change for Indigenous 
people comes from reaching mainstream society.  
 
To this end, Chris engages with the mainstream media in several ways, including contributing 
articles as editor-at-large of NIT to The Sunday Telegraph in Sydney, ―which is Australia‘s 
largest circulating newspaper‖, he points out.  
 
―I only write on Indigenous issues and I only write comment or analysis, so I‘m using it to accuse 
600-odd thousand people of racism every couple of weeks.‖ 
 
Although Chris is grateful for the opportunity to do this, it surprised him to be ―tolerated in that 
kind of forum‖. He struggles to ―tone the writing down‖ and ―be more diplomatic‖ with his 
Sunday Telegraph columns, but says he still manages to ―upset the rednecks‖.  
 
This includes his ―redneck aunty‖, who called his father to complain after reading his first piece. 
―Imagine if she‘d heard what I say on any given week on 98.9. She‘d have a heart attack and keel 
over.‖ ◙ 
» Chris Graham: feeling grey 
Managing editor of NIT, Chris Graham, started his journalism career the old-fashioned 
way at age 15 as a newspaper copy boy in the 1980s. Indigenous issues were not on his 
“radar” until he had a “rude awakening” in the mid-90s. He worked as a senior reporter 
for The Inverell Times and came into contact with a lot more Aboriginal people than he did 
in the city and witnessed extraordinary racism against them. 
 
Like Let’s Talk presenter, Tiga Bayles, Chris has taken on a difficult role. He strongly advocates 
for Australia‘s Indigenous people, usually against non-Indigenous Australians, at the same time 
as trying to ‗build a bridge‘ between the two. 
 
He says part of the reason he stepped aside from his original position of editor at NIT was that his 
passion about Indigenous issues leads him to ―fly off the handle easily‖.  
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―I‘ve got a habit apparently of calling everyone racist,‖ he laughs. Although the paper has 
benefited from his style ―up to a point‖, he admits that it has also ―given it a bit of a stigma‖. 
 
Coincidentally, years after Chris had started to advocate for the rights of Australia‘s Indigenous 
people, he was very pleased to discover that he had Maori heritage. Despite the revelation, he 
emphasises that he doesn‘t identify as Maori because he was adopted and wasn‘t raised in that 
culture. 
 
At times, Chris calls himself ―white‖, but when discussing his heritage, he explains: ―I don‘t feel 
white, but I suspect that‘s probably because I‘m so ashamed of what white Australia gets up to 
sometimes. But I don‘t feel black either. So I‘m something, but I‘m kind of grey.‖ ◙ 
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The challenges: 2010 + beyond 
This research illustrates some of the ways that community-focused media organisations, 
4RPH, Queensland Pride and 98.9FM—and their networks—stimulate change that benefits 
the minority groups they serve. The three case studies reveal the importance of building a 
supportive network, which includes audiences, governments, businesses, media producers, 
and others with common goals. These networks help the media organisations to continue 
serving their minority communities, providing an alternative media service and promoting 
democratic engagement. 
 
The case studies also emphasise the need to reach out and connect with both the minority 
community and the broader society if attitudes are to be changed. Those in the minority group 
can be encouraged to be proud of who they are and to challenge discrimination. In addition, 
awareness about the minority group can be raised among members of the broader society, 
thus reducing the likelihood of discriminatory behaviour. Connections with the mainstream 
society are exemplified most obviously through the large participation of sighted volunteers 
at 4RPH, the mainstream advertisers in Queensland Pride, and the predominantly non-
Indigenous audience of 98.9FM. 
 
Other key issues raised in this collection of stories affect the future capacity and relevance of 
the case study organisations, and also apply to others in the sector. For instance, the challenge 
of providing well-produced, appropriate content for the audience, while appealing to 
advertisers, sponsors and other funding bodies, is central to the survival of most media 
organisations. Successfully negotiating the transition from traditional media to online and 
digital media will encompass various elements, beyond distribution. There is a need to 
develop better connections and interactions between audiences and content producers, to 
maintain significance in an environment in which there are many competing sources of 
information, and to adhere to copyright and other regulations affecting online content. 
 
This research highlights the stories of some of the committed people who work for 
organisations that serve disadvantaged and stigmatised minority groups, and aims to promote 
the exchange of ideas among the interviewees and others like them. Above all, I hope that 
this research will help to articulate the value of alternative media, and that such organisations 
will find ways to continue their meaningful role in the mediascape and pursuing social 
equality through their work. 
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Links to media outlets + connected organisations 
Radio 4RPH: http://uqconnect.net/4rph 
Blind Citizens Australia: http://www.bca.org.au 
Queensland Narrating Service: http://www.qns.net.au 
Queensland Braille Writing Association: http://www.e-bility.com/qbwa 
Radio for the Print Handicapped Australia: http://www.rph.org.au 
Technical Aid to the Disabled: http://www.technicalaidnsw.org.au 
Vision Australia: http://www.visionaustralia.org.au 
 
Queensland Pride: http://queenslandpride.gaynewsnetwork.com.au 
Evolution Publishing: http://gaynewsnetwork.com.au 
National Association of People Living with HIV/AIDS: http://napwa.org.au 
Queensland Association for Healthy Communities: http://www.qahc.org.au 
 
98.9FM: http://989fm.com.au 
BIMA Projects: http://www.bimaprojects.org.au 
National Indigenous Radio Service: http://www.nirs.org.au 
National Indigenous Times: http://www.nit.com.au 
Triple A Training: http://training.989fm.com.au 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
